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1 Executive summary  

The main goal of Workpackage 5 òDissemination, Collaboration and Exploitationó is to raise 

awareness of the project activities and to diff use information about the project to the society at 

large, informing in particular about the long term vision envisaged. The WP5 has been carried out 

by using various communication channels and materials, but also by face to face information, 

conferences and workshops. 

All the communication and dissemination activities performed by project partners  are listed in 

Table 1 reporting the main goals of all the activities and the related target groups. The full list of all 

the dissemination activities is included in the project final report and in the D5.1 òCommunicationó. 

The specific purpose of this deliverable D5.3 òBrochure and flyer - Project video - Press releasesó is 

to show specific materials produced by project p artners to promote and disseminate INSIGHT in 

different events and on different media (i.e. press, TV, internet).  

 

Table 1. INSIGHT dissemination matrix 

DISSEMINATION MATRIX  

 
Dissemination 

activities  
Target groups  Main goals  

1 

Brand identity 

development 

(Logo, templates, official 

brochure and posters, 

official video) 

- Scientific Community (higher 

education, Research)  

- General public/Science lovers 

- Civil Society 

- Industries/SMEs  

- Policy makers 

- Medias 

- Creation of a specific identity 

for the project  

- Presentation and promotion of 

the project  

 

2 

Web communication  

(Website, Facebook, 

Youtube) 

- Scientific Community (higher 

education, Research)  

- General public/Science lovers  

- Industries/SMEs  

- Partners 

- Policy makers  

- Presentation and promotion  of 

the project  

- Dissemination of project results  

- Sharing information  among 

partners 

3 

Press communication 

(Press release, scientific 

papers, books, articles 

etc.) 

- Scientific Community (higher 

education, Research) 

- General public 

- Students 

- Medias 

- Presentation and promotion of 

the project  

- Dissemination of project results  

4 
Communication on other 

media (TV, Twitter Radio) 

- Scientific Community (higher 

education, Research)  

- General public/Science lovers  

- Industries/SMEs  

- Partners 

- Policy makers 

- Presentation and promotion of 

the project  

- Dissemination of project results  

5 

Participation 

in/Organization of 

workshops, congresses, 

meetings 

- Scientific Community (higher 

education, Research)  

- Science lovers  

- partners 

- Dissemination of project results 

- Sharing information among 

partners 
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Other detailed information on INSIGHT dissemination products can be found in D5.2 òWebsite, 

logo, templatesó and D5.4 òPublicised materialsó. All the information are also available on the 

website of INSIGHT project (www.insightproject.eu). 

 

2 Report  

As reported in D5.4, during the four years of  the INSIGHT project lifetime all the beneficiaries 

produced a large quantity of publicized materials (Figure 1). Among these products, a total of 6 

brochure, 3 flyers, 24 videos and 2 press release were created and will be described in the following 

sections. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

3 Brochures  

Three project brochure s were designed as part of the dissemination -kit.  The first was produced 

in 2013 (Figure 2), the second (Figure 3) and the third (Figure 4) in 2014 and 2015 respectively. The 

brochures reported general information  on the project (e.g. consortium partner, FP7 call, grant 

amount etc.), projectõs aims and objectives and contact details.  

Different versions were drafted by IN during the first months of the project and were accurately 

revised with the help of all the partners involved in the dissemination strategy, in order to 

emphasize the project contents and objectives and to harmonize the brochures with all the 

dissemination material. Then, three final templates were produced and the consortium had to 

select one of them. The template with the highest number of votes was printed and distributed to 

each partner, in order to be used during all the events organized or attended by the consortium. 

The first brochure (Figure 2) was also sent with the kick-off press release to the major sector 

magazines. 

Figure 1. Publicised materials produced within the project 
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Figure 2. Front/back of the first INSIGHT official brochure (published in 2013) 

 

 

 
Figure 3. Front/back of the second INSIGHT official brochure (published in 2014) 

 

 

 

Figure 4. Front/back of the third INSIGHT official brochure (published in 2015) 
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Three special brochures  were also prepared by project partners for specific events. In May 2013 

IN together with the Coordinator , developed a document for the European Month of the Brain 

(http://ec.europa.eu/research/conferences/2013/brain -month/index_en.cfm), a full month packed 

with events and activities to make decision-makers, stakeholders, the media and the public aware 

of the successes achieved and the challenges still laying ahead for brain research (Figure 5). In 

February 2015 Parmenides published a brochure for a workshop (The nature of Insight - Part II) 

they organised focussed on neuro-cognitive models and experimental paradigms that help to 

better understand the foundati ons of insight problem solving . In July 2015, in the occasion of the 

24th Join Conference on Artificial Intelligence (IJCAI) 2015 Luc Steels (UPF) curated the exhibition 

òARTE@IJCAI-2015!ó, exploring the interaction between AI and Arts. A special brochure for the 

event was created reporting the INSIGHT project as one of the promoter of the exhibition. 

The list of all the brochures are reported in Appendix 1 and are also published in the 

òDisseminationó page of the project website. 

 

 

Figure 5. Example of special brochure (INSIGHT for the European Month of the Brain - 2013) 

 

4 Flyers 

Project partners created three flyers  (single-page leaflet) for events where the INSIGHT results 

were presented.  

Two flyers were produced to publicize the INSIGHT-EvoEvo workshops on Darwinian 

neurodynamics, carried out in May 2015 (Figure 6) and in October 2015 (Figure 7). 

A flyer was also developed by UPF for the congress IJCAI'15 where the INSIGHT project was 

presented.  

All the flyers (Appendix 2) are published in the òDisseminationó page of the project website. 

http://ec.europa.eu/research/conferences/2013/brain-month/index_en.cfm
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Figure 6. Example of flyer: INSIGHT-EvoEvo workshop, May 2015 

 

 

 

Figure 7. Example of flyer: INSIGHT EvoEvo workshop, October 2015 
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5 Press releases  

Press releases were expected to inform the interested public about the project, but more  

importantly also other domain experts.  Two press releases were published at the beginning of the 

project.  

Figure 8. Kick-off press release. 

 

The first draft of each press release has been produced by IN in collaboration with the coordinator. 

Once finalized, the press release has been circulated within the consortium for the partnersõ final 

approval. The first press release was issued on February 2013 and published on the EU newsletter 

òFET through the keyholeó (available at: http://cordis.europa.eu/fp7/ict/programme/docs/fp7 -fet-

nl-12_en.pdf). The second one was issued on April 2013 in conjunction with the kick-off meeting 

and distributed by each partners through their communication offices (Figure 8). (Appendix 3).  

 

 

http://cordis.europa.eu/fp7/ict/programme/docs/fp7-fet-nl-12_en.pdf
http://cordis.europa.eu/fp7/ict/programme/docs/fp7-fet-nl-12_en.pdf
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6 Videos 

In order to captivate different target audience, traditional means of communication such press or 

printed materials were placed side by side with new tools, such videos. 

Overall, a total of 24 videos  (Appendix 4) were produced by the consortium.  

23 short videos (~ 3-4 mins) were developed by the single partners. Videos deals with different 

arguments and described the results of experimental tests and studies (by PARMENIDES, UPF and 

QMUL), the development of Robogen (by EPFL), or were focused on INSIGHT researchers and PhD 

students sharing their opinion about being part of a visionary project such as the INSIGHT (òSights 

form Insightó a video serie developed by IN). Among these videos, the ones that have received the 

major number of clicks have been:  

1. Robogen Video Summary HD (https://www.youtube.com/watch?v=epPHP1cxuB0), with 

more than 400 clicks; 

2. SIGHTS from INSIGHT ð Parmenides Foundation 

(https://www.youtube.com/watch?v=X8uEwLr8oGk), with more than 95 clicks; 

3. SIGHTS from INSIGHT ð UPF (https://www.youtube.com/watch?v=FT6r72GE7ik), with more 

than 30 clicks. 

A dedicated You Tube channel (https://www.youtube.com/channel/UCNUk0Ou7H_wif0sp6h51-0A) 

(Figure 9) was created to easily host the videos recorded by INSIGHT researchers. Among the new 

tools to reach an effective communication, You Tube, have been identified as the more appropriate 

to the project soci al network as it is commonly used both by academic and non-academic 

audience. 

 

 

Figure 9. INSIGHT YouTube project channel 

https://www.youtube.com/watch?v=epPHP1cxuB0
https://www.youtube.com/watch?v=X8uEwLr8oGk
https://www.youtube.com/watch?v=FT6r72GE7ik
https://www.youtube.com/channel/UCNUk0Ou7H_wif0sp6h51-0A











